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Agenda

ÁWho is ATG?

ÁWhy Do Online Buyers Need Help?

ÁLive Help Primer

ÁConsumer Preference: Voice or Chat?

ÁThree Live Help Myths: Debunked! 

ÁInnovative Live Help Examples

ÁCase Study: MotoSport

ÁBest Practices & Next Steps
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ÁOver 900 customers worldwide 

ÁHeadquarters in Cambridge, MA, with offices 
throughout North America and Europe

ÁApproximately 500 employees 

Á2008 revenue: $164.6 million, with profitability

1991

Founding

2006

Acquired

1999

IPO

2004

Acquired

(ARTG)

2008

Acquired

ATG Company History
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ATG Product Suite At-a-Glance

ÁShopping Cart & Product Catalog

ÁMerchandising & Searchandising

ÁCommerce Search

ÁMultivariate Testing

ÁMarketing Campaign Manager

ÁBusiness & Customer Analytics

ÁIntegrated Customer Service

ÁKnowledge/Incident Management

ÁOn Demand Commerce Platform

Commerce Suite
Licensed or OnDemand

ÁClick to Call

ÁClick to Chat

ÁCall Tracking

ÁSave & Send

ÁForm to Phone

ÁVideo Connect

ÁAutomated Recommendations

e-Commerce 
Optimization Services
Platform-Neutral Services
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ATG Powers the Worldôs Top Brands Online
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Why Online Buyers Need Help?

ÁDonôt have all the information 
needed to answer questions and 
make purchase decision

Before They Buy 
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Why Online Buyers Need Help?

ÁDonôt have all the information 
needed to answer questions and 
make purchase decision

Before They Buy 

ÁSensitivity of information or high-price 
of transaction
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Why Online Buyers Need Help?

ÁDonôt have all the information 
needed to answer questions and 
make purchase decision

Before They Buy 

ÁSensitivity of information or high-price 
of transaction

ÁJust want to take final steps with comfort 
of some human assistance


