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ATG Company History

A Over 900 customers worldwide

A Headquarters in Cambridge, MA, with offices
throughout North America and Europe

A Approximately 500 employees
A 2008 revenue: $164.6 million, with profitability

1991 1999 2004 2006 2008
= = = = =
atg g N(QF?F%?Q@J Eo!v%t!glyslolutigm esta’a EL%ET




ATG Product Suite At-a-Glance

atg™

Commerce Suite
Licensed or OnDemand

AShopping Cart & Product Catalog
AMerchandising & Searchandising
ACommerce Search

AMultivariate Testing

AMarketing Campaign Manager
ABusiness & Customer Analytics
Alntegrated Customer Service
AKnowledge/Incident Management

AOn Demand Commerce Platform

AClick to Call

AClick to Chat

AcCall Tracking

ASave & Send

AForm to Phone

AVideo Connect

AAutomated Recommendations
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Why Do Online Buyers Need Help?
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Why Online Buyers Need Help?
Before They Buy

ADondét have all th
needed to answer gquestions and
make purchase decision

A Sensitivity of information or high-price
of transaction

A Just want to take final steps with comfort
of some human assistance



